
HOME INSURANCE RATES
ARE GOING THROUGH THE ROOF, LITERALLY!

  Outside of personal factors that can 
have an affect on home insurance rates, 
i.e., changes in credit score and personal 
claims; there are some things that we 
don’t have much control over.  Let’s 
take a closer look at a few of the biggest 
factors affecting home insurance rates, 
availability of insurance coverage and 
what we can expect to see in our renewal 
notices.

HARD MARKET
What does that mean?  A hard market 

in the insurance industry occurs when 
premiums increase and capacity (the 
availability to secure coverage) for most 
types of insurance decreases.  The opposite 
holds true in a soft market; we see lower 
premiums with broader coverage options 
and relaxed underwriting criteria.  Anyone 
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with a current home insurance policy or 
shopping for insurance can attest to us 
being in a hard market right now.  We 
are seeing stricter guidelines placed on 
home insurance, roofs especially; some 
companies are now offering separate 
deductibles for roof claims while others 
are declining to insure properties with 
roofs over 7, 10 and 12 years of age.  
Underwriting criteria regarding age 
and condition of the roof has tightened 
significantly over the past couple years.  
Florida lawmakers are holding a special 
session this week intended to find solutions 
to address the property insurance crisis 
before storm season is upon us.   There 
are a number of factors that contribute 
to  the hard market; ultimately driving up 
premiums, limiting coverage options and 
in some instances making coverage for 
some risks simply unavailable.

MOTHER NATURE
Insurance is based on the law of large 
numbers.  This is what makes it possible 
for a homeowner to pay a small fraction, 
through an insurance policy, of the actual 
cost to rebuild and refurnish their home 
in the event of a covered loss.  When 
severe losses occur frequently; such as 
Hurricane Irma 2017, Hurricane Michael 
2018 and Hurricane Dorian 2019, the 
overall pool must increase to offset the 
losses.  Even if you were not directly 
impacted by any of those storms, your 
premium and  in some instances, 
availability of coverage is impacted.

FRAUD, LITIGATION 
& ASSIGNMENT OF 
BENEFITS (AOB)

At a National level, homeowners 
insurance represents an estimated 
$80 B industry; an industry highly 
susceptible to fraud and roof scams.  
Property losses in Florida make up 
8 % of the total number of property 
claims and 76% of all homeowner 
suits Nationally.  According to Mark 
Friedlander, spokesman for the 
Insurance Information Institute, an 
industry association, “Florida is the 

most volatile property insurance market 
in the country and it is on the verge of 
collapse.”

Over the past 8 years, insurance 
companies have been appealing 
to lawmakers to make changes to 
the Assignment of Benefits clause 
in attempts to stop unscrupulous 
contractors from abusing the system.  As 
it occurs today, a contractor may knock 
on your door and offer to inspect your 
roof for storm damage, advising you that 
they can help get your roof replaced and 
paid for by the insurance company. The 
contractor then persuades you to sign 
an ‘assignment of benefits’ form, which 
means that you are giving the contractor 
authorization to file a claim directly 
with the insurance company.  These 
contractors would submit ‘inflated’ 
claims to insurance carriers who would 
then in turn adjust the claim to reflect 
true costs.  The contractor would then 
serve the insurance company with a 
lawsuit.  In many instances, a settlement 
is reached and payment is made directly 
to the contractor – your roof may or may 
not be repaired.

 

We know times are tough, as an 
independent insurance agency we have 
the freedom to explore options through 
various carriers on your behalf.
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M A K AYL A  N A L E N Z Y  -  $ 1 , 0 0 0R I K E L L E  B A R T E R  -  $ 1 , 0 0 0 R I L E Y  C U N N I N G H A M  -  $ 1 , 0 0 0

SCOTT ROBERTSON SCHOLARSHIP:   
PRESENTED BY THE VILLAGES 

INSURANCE PARTNERS

The Villages Insurance is proud to 
partner with the Buffalo Scholarship 
Foundation in awarding a $1,000 
scholarship to students each year who 
embody our Core Values in representing 
Hospitality, Stewardship, Innovation 
and Creativity, and Hard Work. 
Congratulations to this year’s recipient, 
we wish you success as you venture 
forward while continuing to demonstrate 
your commitment to the Core Values. J E N N A  TAYLO R  -  $ 1 , 0 0 0

THE VILLAGES  
INSURANCE PARTNERS

DISASTER  
SUPPLY CHECKLIST

• Water (One gallon per person/per day for 3 -7 days)

• Food

 - Non-perishable packaged or canned food/juices

 - Speciality food for infants or the elderly

 - Snack food

 - Cooking tools/fuel

 - Paper plates/plastic utensils/paper towels

• Cash (At least $300-$500 in various increments)

• First aid kit (Face masks, hand sanitizer)

• Medications (2-week supply of prescription drugs)

• Clothing (Including rain gear and sturdy shoes)

• Flashlights (One for each family member)

ADDITIONAL 
CONSIDERATIONS

• Water Generator

• Additional fuel

• Personal hygiene items

• Waterproof container

• Matches

• Copy of keys

• Baby diapers/formula

• Pet care items

• Extra glasses

• Chlorine bleach

• Coolers (food, ice)

• Books, games, etc.

• Fire extinguisher

• Duct tape

• Whistle

• Phone charger

• Local maps

• Tools (wrench, pliers)

Scott Robertson was President of The Villages Insurance Partners (TVIP) from Nov 2012 
until his untimely death in Nov 2015. Through Scott’s innovation and leadership skills TVIP 
grew from 6 offices specializing in Personal Lines Insurance to 8 offices housing 10 specialized 
Customer Care Divisions. Scott was a two-time amateur national motorcycle champion and 
was twice awarded the Hurst Green Cross for saving lives during vehicle extrications when 
he was an EMT and firefighter. Scott’s former career as a firefighter was his drive behind the 
birth of TVIPs 24/7 Emergency Response Team, he saw a need in our community and made 
it happen. Scott’s achievements through the agency were recognized in various prestigious 
awards including, Florida Trend’s Best Places to Work, INC 5000’s fastest growing companies 
and Scott’s recognition as 2015 Sumter County Businessman of the Year. He actively supported 
and participated in community volunteer opportunities alongside his TVIP colleagues. Over 
the years Scott served on several boards including: Hodges University, Habitat for Humanity, 
Children’s Advocacy Center, and NAPEO. Scott was a talented mentor; his ability to read his 
colleagues and maximize their strengths enhanced not only the agency’s success but the success 
of every team member individually. TVIP continues to honor Scott’s commitment to the agency 
and devotion to his family, friends, colleagues, and community by carrying on his Legacy through 
The Scott Robertson Scholarship. Congratulations and best wishes with your future endeavors!

ST



TVIP IN THE  
COMMUNITY

THE  V I LLAGES  INSURANCE  PARTNERS  ARE  EVERYWHERE ! 

SPANISH SPRINGS BBQ BASH

VILLAGES INSURANCE PARTNERS POLO MATCH

TVIP teams actively participating in the BSF BBQ  
Bash at Spanish Springs Town Square.

Sales Managers Rose Connell and Denise Hegarty  
presenting to the winning TVIP Polo Team.

Maci Natalino first throw  
out of the game.

 Master Chef Bryse Bernstein and his wife and TVIP  
colleague Rosa at the BBQ Bash at Spanish Springs for  

the Charter School Buffalo Scholarship Fund



L O R O N T E  P O L K 
A M B A S S A D O R 

T E R E S A  N E T T L E T O N 
A M B A S S A D O R 

INSURANCE ANNUAL REVIEW CHECKLIST

MULBERRY GROVE 
8740 SE 165th Mulberry Ln. 

The Villages, FL. 32162

PINELLAS PLAZA 
2540 Burnsed Blvd.  

The Villages, FL. 32163

SOUTHERN TRACE  
3513 Wedgewood Ln.  
The Villages, FL. 32162

BROWNWOOD 
2619 W Torch Lake Dr.  
The Villages, FL. 32163 

COLONY PLAZA  
319 Colony Blvd.  

The Villages, FL. 32162

LAKE SUMTER LANDING 
1031 Lake Sumter Landing  

The Villages, FL. 32162

SPANISH SPRINGS 
973 Del Mar Dr.  

The Villages, FL. 32159

MAGNOLIA PLAZA 
2209 Everglades Ln. 

The Villages, FL. 32163

 
@THEVILLAGESINSURANCE.
FOLLOW US ON SOCIAL MEDIA

S H A R R O N  WA L K E R 
C L I E N T  R E L AT I O N S  A N A LYS T    

WE HAVE A FEW NEW FACES  
AT THE VILLAGES INSURANCE 

(352) 751-6622
THEVILLAGESINSURANCE.COM

RENEWALS
The roof on our home is directly impacted 

by all three factors we’ve mentioned here, 
as you can imagine, this is where you should 
expect to notice changes in your policy 
language and coverage options in future 
renewals.  We are seeing roof coverage 
offered with a separate deductible.  Some 
companies have started to offer Actual Cash Value (ACV) in place of 
replacement cost Value (RCV) on just the roof.  For example, if your 
10 year old roof was destroyed by hail or a windstorm.  Having RCV 
coverage means that after your deductible, you will receive the full cost 
to replace or repair your roof without a deduction for depreciation.  
With ACV coverage for your roof, your payment will be reduced to 
account for your roof’s age and condition. 

Eight insurance companies operating in Florida have gone out of 
business since 2021, including three in the past three months.  Others 
are seeking significant rate/premium increases, non-renewing existing 
business to reduce their concentration of exposures and all are being 
much more selective about which properties they are willing to insure. 

OUR RISK CONSULTANTS ARE HERE TO 
ASSIST in offering a better understanding of the “why” behind the 
rate and underwriting action we are all experiencing.  It is important 
to review all options with your insurance professional before making 
any decisions based on what is best for you and your situation.  We 
know times are tough, as an independent insurance agency we have 
the freedom to explore options through various carriers on your 
behalf.  Please, do yourself a favor and give us a call!

HOME INSURANCE RATES
FROM THE FRONT PAGE

ARE GOING THROUGH THE ROOF, LITERALLY!




